LRy k'@'
104 £ FRBREEME —FEFREAD

FrAl AR E RS A FEBTEN 248y HERAH 1040422 ERLE BB
) A ESREFH
55 e A 5 32 A o) B 2 T8 | e
FR B B | R ,
(5%)
}L’T}; A8 43 3 Master Thesis =] |0 0 0
O/
2o | AL X Master Thesis = | F | O 0 0
i
%3@ R T R Research Methods — | £ | 3 3 0
25
B EAAEE Design Seminars — | F 1 1 0
A (—) Seminar | — | E 1 1 0
A (D) Seminar Il - | F 1 1 0
B] 5 0 e Study in Narration and _
= R PG RA R Picture Books 3 3 0
2 | o %t ELER Design Aesthetics Studies — | TF 3 3 0
BE | e oronsrme e Study in Contemporary _
15 | WARES IR R Design and Trends + 3 3 0
20| s 1 3 e b s | Study in Technology and Art |
FHECEAT A AL A A Media Applications T 3 3 0
JEHATH R Study in Design Marketing — | F | 3 3 0
FEREAEAR Advertising Design Studies | — | £ | 3 3 0
[r— Study in Information
>0 3 g e —
P i X Visualization T 3 3 0
BT EER Package Design Studies — | £ ] 3 3 0
a2 T Study in Chinese Culture _
% prar | 7 i e and Character Design 3 3 0
EAS i i
7 1;6@ T AL % 3 R gt;gér:n Asia Culture — 5|3 3 0
T Study i i
TN s udy in Cultural Creative .
%2 XALR & A F R R Industrial Design £ 13 3 0
E:I srar RE IR Visual Psychology Studies — | £ | 3 3 0
E
il 11‘%6{’ &% e R AR Color Application Studies — E 3 3 0
R ET N Study in Visual _
2 R ERI R Communication Design T 3 3 0
G

—~REZSHUEZG > SRELEOR S TELEIE N FRRES 21 E 5 -

AR EERERMA TERALY B THRA ) RERE  2FAAREIFFRE—SR LRG
BARZBREATZE S -

= BB AFUANE  REREREBRERBS BT WX -

RATERZFE: AR =




